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CIRCLE ANY AND ALL THAT APPLY 

 

GOALS
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More Sales

More Clients

More Business

More $$$

Larger Audience

Foot Traffic

More Online Sales

Brand Recognition

Book Sales

Speaking Engagements

Community Involvement

Media Attention

Sponsorships

Fill in your own………

 

WHAT ARE YOUR TOP GOALS?

LIST the TOP 3 goals for social media for your

entity

1.

2.

3.



 
ANSWER ALL THAT APPLY

 

WEBSITE
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How long does it take the site to load?

 

What is the first thing you see when landing?

 

Is there a call to action on the homepage?

 

Are there any videos?

 

Are there pictures of people?

 

Is the menu easy to navigate?

 

Does the website have a blog?

 

Is the blog active?

 

What does the 'about page' say?

 

Is the tagline visible?

 

What can people do on the website?

 

Does the website have mobile functionality?



 
SKIP IF NOT APPLICABLE 

 

EMAIL MARKETING
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What email marketing platform is in

use?

 

How big is the email list?

 

How often are emails sent?

 

What types of email are sent?

List them out or circle those that apply: 

Newsletter

Event update

Sales

Video message

Call-to-action

Other

 

What is the opening rate?

 

What is the click-through rate?



 
ANSWER ALL THAT APPLY 

 

FACEBOOK
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How many pages are published and active?

 

How many likes on each page?

 

How many reviews on the page(s)?

 

How many check-ins?

 

What is the page reach?

 

How often is content posted?

 

What type of content is posted?

 

How many comments on the last 5 posts?

 

How many shares on the last 5 posts?

 

How many reactions on the last 5 posts?

 

What day of the week/time of day?

 

Is there a FB group linked to the page?



INSTAGRAM
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Is there an Instagram business account?

 

How many followers does this account have?

 

How many accounts does this account follow?

 

Posting to: the feed?

 

Posting to: stories?

 

Posting to: IGTV?

 

Is there DM activity? 

 

What does the bio look like?

 

Are hashtags used?

 

How many hashtags per post?

 

What link is displayed in the bio?

 

Usage of linktree or link shortner?

 
ANSWER ALL THAT APPLY 

 



TWITTER
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Is there a Twitter account?

 

What does the bio look like?

 

Is the Twitter account customized?

 

Is there a cover image?

 

How many followers?

 

How many follow the account?

 

How often does this account tweet?

 

What type of content is posted?

 

Active with DMs?

 

Currently using hashtags?

 

Currently using Twitter lists?

 

Do people mention thi account?

 
ANSWER ALL THAT APPLY 

 



LINKEDIN
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What does the LinkedIn Profile look like?

 

Is the profile filled out properly?

 

Is there a cover image?

 

Does the account have a unique username?

 

Is LinkedIn Publisher used?

 

Have access to LinkedIn Live?

 

What type of content is posted?

 

Is there a LinkedIn Company Page?

 

How many followers?

 

How often does this account post?

 

Is there a LinkedIn Group?

 

How active is it?

 

 

 
ANSWER ALL THAT APPLY 

 



YOUTUBE
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Is there a YouTube channel?

 

How many videos are on this channel?

 

How many subscribers?

 

Do the videos have bumpers?

 

Are there any comments on the videos?

 

Are there playlists?

 

What type of content is posted?

 

How often does a new video get posted?

 

Usage of tags?

 

Are any of the videos embedded on the website?

 

Does this account livestream?

 

 

 

 
ANSWER ALL THAT APPLY 

 



PINTEREST
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is there a Pinterest account?

 

Is the account a business account?

 

How many follow this account?

 

How many does this account follow?

 

Is the account linked to other platforms?

 

Is the Pinterest page verified?

 

How many monthly views? 

 

How many boards?

 

How often does this account pin?

 

Usage of hashtags in the board descriptions?

 

Part of any group boards?

 

Does this account own group boards?

 

 

 

 
ANSWER ALL THAT APPLY 

 



ANALYTICS
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Is there access to Google Analytics?

 

Has the Facebook Pixel been set up?

 

Are Facebook and Instagram ads run?

 

If yes, what is the monthly budget?

 

Are bit.ly links used to track traffic?

 

Can analytics be identified on each social media platform?

 

How frequently are analytics tracked?

 

Who tracks the analytics for the company?

 

Are ads run on any platform?

 

Are Google ads run?

 

Is there a marketing plan?

 

Is there a social media strategic plan?

 

 

 

 

 
ANSWER ALL THAT APPLY 

 



 
DOES THIS BRAND HAVE:

STYLE GUIDE
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Logo, in various files

Instruction on how/where to use the logo

Professional headshot(s)

Color(s) of logo (#hex numbers)

Font(s) and Fonts sizing

Filters

Branded Hashtag(s) 

Tagline

USP (unique selling proposition)

 

 

 

 

 



 
PUTTING IT ALL TOGETHER! 

 

SUMMARY
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Take a look at all bios, profiles and brand assets:

 

Does everything match?

 

Do the descriptions all have the same/similar words?

 

Is the logo displayed prominently?

 

If no logo, are professional headshots used?

 

Is the logo recognizable across all platforms?

 

Is a consistent voice present?

 

Do all social media platforms have cover images?

 

Are there clear call-to-actions visible?

 

Does the online presence match the offline presence?

 

What is missing? (content, platform, information)


